REQUEST FOR QUOTE

RHYL CITY STRATEGY: 

CREATION OF BRAND AND SHOP FLOOR DESIGN
BACKGROUND
Rhyl City Strategy brings together a strong and active local partnership of key stakeholder organisations in order to develop solutions to pressing local issues of unemployment and economic inactivity. Our core belief is based on the idea that local partners can deliver more if they combine and align their efforts behind shared priorities, and are given more freedom to try out new ideas and to tailor services in response to local need.  The programme encourages innovation and fresh new approaches as an appropriate response to entrenched problems.

     

Since its establishment in 2007 as one of the Department for Work and Pensions’ “Cities Strategy” pathfinders, Rhyl City Strategy has worked with its partners to develop a range of programmes and initiatives to provide additional support to help local people find and sustain employment.  To date, over 1,500 individuals from the Rhyl area have engaged in these programmes and improved their employability by building confidence and self-esteem, improving basic skills, developing work-related skills and gaining industry-recognised qualifications.  Over 500 people have been supported into employment through their participation in our programmes.

OPEN DOORS
Open Doors is an exciting new venture being established by Rhyl City Strategy to meet the needs of local employers and provide an effective recruitment service for jobseekers across the North Wales Coast Regeneration Area. The Open Doors Recruitment Agency will match jobseekers to vacancies in the areas of retail, administration, hospitality and catering, social care, tourism and leisure, construction and environment, while providing support and guidance for those furthest from the labour market.  The new service forms a key strand of Rhyl City Strategy’s business plan to tackle unemployment and economic inactivity in the locality. 

MARKETING SUPPORT

Rhyl City Strategy is seeking to appoint a design company to create a brand identity and to design the shop floor area for the new Open Doors Recruitment Agency. 

The approved contractor will:

· Develop a visual brand identity to be used in all marketing materials relating to the Open Doors Recruitment Agency

· Design the shop floor area for the Agency, and liaise with shop-fitters and project team to create an accessible and welcoming space 

· Source shop floor furniture and fittings to tie in with the brand identity in liaison with the project team

· Design external signage and liaise with sign-writers
The time-scales for delivering this work are tight, with the Recruitment Agency aiming to open its doors to the public by April 30th 2012 at the latest. 
SUBMISSION OF QUOTE

Applicants should prepare a quote detailing 

· Company information including background and legal status.
· Details of any previous relevant experience, including examples of work 
· Outline of proposed service
· Value of tender
Tenders will be scored against the following assessment criteria:

(a) Knowledge and experience of delivering design support for similar projects/services

(b) Ability to meet the objectives within the projected timescales

(c) Value for money 

The indicative value of this tender is £2,000-£3,000.  The quote does not include the cost of the building work or signage. 
TIMETABLE
Quotes should be delivered electronically to Alison.thomas@rhylcitystrategy.co.uk, to be received by 12 noon on Wednesday 29th February 2012.  The successful applicant will be informed of the outcome by the end of the same week.
FURTHER INFORMATION
For further information, contact Ali Thomas, Programme Manager, Rhyl City Strategy, 01745 343605, Alison.thomas@rhylcitystrategy.co.uk

Further information about Rhyl City Strategy can be found at www.rhylcitystrategy.co.uk
